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FMCG

NorSweet

=ELCE)
= NaLOe

Complex brand building & implementation wvares~sndy  ci | 0o
process for a value-driven Norwegian - o
smart-food company ' e o e
CLIENT CHALLENGE

NorSweet At the beginning of 2020, we were approached by Norwegian

SCOPE OF WORK:

/ Strategy - brand,
social media & content

marketing, marketing

/ Branding - logo
& Corporate Identity

/ Packaging
/ BTL Materials
/ Photo session

/ E-commerce website -
concept, design, UX/UI,

development

/ Digital & display materials

AVENLYN

100%

MNATURAL

a groundbreaking change on the food market. What we've he "f T : |

®

GLUTEN

investors to develop a new brand with a potential to make

got at the beginning were great products and a clear vision:

people deserve sugar-free and nutritious meals. As exciting as
it sounds, this project needed a perfectly organized timeline
due to comprehensive scope of work. Each project we take

part in begins with a transparent process - strategy workshops {0 : ; S
when we diagnose problems and challenges to overcome. LT e . - 00

FREE

We believe that only thoughtful actions can make an actual T3 . i

impact. And that's what made us one step closer to the perfect
NorSweet's solution.

SOLUTION
Based on strategic workshops we knew that this brand couldn’t
be another FMCG e-commerce, but had to be a part of the
unique experience. At first glance, we wanted to pay close
attention to Norway'’s origin and high quality of the products.
Achieving it was possible by elegant, yet welcoming brand REPLACES SUGAR 1
designs and user-first online activities. We've divided our work
into separate, but connected steps - positioning strategy, brand
design, web UX/Ul & development, marketing, communication

and sales approach.

NorSweet
/ BRAND DESIGN




Oatmisal protein

PALLS

COCOMUT
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Ootmeal proteh

PALLS

APPLE & CINNA

Oatmeal protein balls

PALLS

STRAWEBERRY

NorSweet
/ PACKAGING

OUTCOME

One word to describe NorSweet? A purpose-driven brand.
We've created not only perfectly designed e-commerce,
but a smart food company with a mission to battle global
sugar consumption as well. It resonates in day-to-day
communications, branding and offline & online customer
experience. Consistency based on AGILE workflows,
working closely with the client and open-mind were keys to
the success. Moreover, our target group-driven approach
generates sales and makes people’s life better. And making

this a movement is even more than we aimed for.
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I I BN FROM NORWAY WITH LOVE @ FREE SHIPPING OVER 50€/1000 NOK English (EUR) EE Signin &

Norgweet” Products Recipes Dietcheck Coach Aboutus C .\:_Er:‘ﬂ

MAKING LIFE SWEET
WITH LESS SUGAR

INorSweet is a smart food company
Bhanging the future of smart food.

B e >I B> > S |55 S 00% NATURAL
i P ; - ORSWEET
SJUGAR REPLACEMENT

Sugar-Replacement

Natu

Shop now | \I Discover | -

/e developed a real sugar alternative
at has minimum negative impact on
our body. You can use it just as

ormal sugar for baking, topping and

orite flavor and add some

ature prodi

NORSWEET SUGAR
REPLACEMENT

ee love to your next meal.

Shop all flavours | -

. i',.""Lv o P a5 & —8 4
sga acement

Replacement
_—
Replaceme
Ve

MacBook Pro

NorSweet
/ WEBSITE - MAIN PAGE




EEN BN BN ROM NORWAY WITH LOVE 58) FREE SHIPPING OVER S0€/1000 NOK English (EUR) 38 Signin &

Norgweet Shop Products Recipes Dietcheck Coach Aboutus o \gﬂ

NORWAY WITH LOVE =J) FREE SHIPPING OVER S0€/1000 NOK English [EUR) 5§ S

Norqweet Shop Products Eﬂ:ipes Dietcheck Coach Aboutus Q “\'f.}n

POPULAR

FROM NORWAY WITH LOVE - ' 3 B = o COA PUESLI

" ' SNACK BAR WITH
NorSweet ’ BANANAS & CRANBERRIES
POPULAR :

Let's cook | >

Twona Iryka

COCOA PUESLI SNACK BAR WITH
1| BEGINNER BANANAS & CRANBERRIES FILTER 6 RECIPES 4\

é 2-8 PORTIONS

Servings
GCet ready for a complex nutrition and minimal effort. This healthy, homemade snack wil Clear filters | % Difficulty

= keep up with your busy lifestyle. Cocoa Puesli Snack Bar is sugar-free yet tastes like heaven

@ 50 MINUTES thanks to the rich taste of cocoa and bananas. Compromises? Never. This snack proves it!

Preparation time

Preparation

15 minutes

INGREDIENTS METHOD

Estimated portion

" COCOA PUESLI SNACK | 4 pecpis .

01 Preheat the oven to 160°C,

DREAM NO-BAKE CHEESECAKE WITH SPRING SANDWICH ON PROCRISP BREAD
BAR WITH BANANAS & J NORSWEET SUGAR REPLACEMENT AND WITH FRESH VEGGIES
i?f:“; - : 250G 1PACKAGE 02 Mix Puesli with mashed bananas, beaten eggs and all other ingredients unti " FRESH FRUIT
CRAN BERRI ES i : ﬂh P Package of NorSweet protein Puesli B smooth. o
3 ) Difficulty level .
r “ s S [\ I T 50 min : Beginner :'l‘.,- 1-4 |:T\| 60 min " Beginner =y 2
"_ e 60 G 4 TABLESPOONS 5 Beginner (53) @ il = - | o O
g : : ’ NorSweet Brown Sugar Replacement . 03 Place the blend in a small bread pan, laid out with parchment paper [] intermediate (42

Let's cook | =

Let’s cook |
40 G 2 TABLESPOONS

Author
Tablespoons (40g) of dried cherries &
some other dried fruits 04 Bake your Cocoa Puesli Snack Bar for 30 minutes. Slice after it cools down. Carry itin (] Twonairyka (65)
your bag at all times. [] karcin 59
2 BANNAS [] ®ubs Kieda (666)

6 RECIPES

2 EGGs

155G 1TABLESPOON

GCALLERY

Cocoa SWEET'N'SPICY SALSA WITH NORSWEET
SUGAR REPLACEMENT
DREAM NO-BAKE CHEESECAKE WITH a I i cu _ :
NORSWEET SUGAR REPLACEMENT AND Yournext party snack made healthier. Treat your
Print'n cook | g FRESH FRUIT family & friends to a big bowl of crunchy.

(’E\ 15 min Al Beginner (':(7 5 ('_f‘. 10 min. 1l Beginner A:{} 1-4

Share on social media | o ?

DREAM NO-BAKE CHEESECAKE WITH Back to recipes list | <

NORSWEET SUGAR REPLACEMENT AND
FRESH FRUIT

é - .1l Beginner (9 50 min

Let's cook |

Similar recipes

NO SUGAR FLUFFY PAKES WITH CREAM NO-SUGAR ASPARAGUS PAKES

POPULAR

NorSweet —
/ WEBSITE - RECEIPES pu—
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B GO NORWAY WATH LOVE @ FREE SHIPPING OVER 50
NorSweet” Shop Products Ingridients  Health Jourfi

NORSWEET NATURAL SUCAR REPLACEMENT

L]

< ;Sweet

PURE NATURE INSIDE

FEATURES

Sugar.Beplatement

Soplree

¥

MNalupal

Hurfres
w00t Natural 10

GRAE LIFE BY THE
ESPRESSO SHOT

Discover more ERYTHRITOL STEVIA MALT

The key ingredient of cur sugar Derived from the leaves of the stevia Cereal grains that have been
replacement is extracted from corn plant, stevia serves as a healthy sugar germinated and dried. This process
in the process of fermentation. substitute. allows the starches in the grains to
change Into sugars such as glucose i t s
and fructose: ' » = - i 4 =+ MORNING ROUTINE MADE TASTIER

FEATURES

EAT HEALTHY, STAY HEALTHY

Hon-CMO Sugar-free
T uct will be rd ght g

Sluten-froe _ ST Kvielfres

— . RASPHERRY SATED CARAMEL

Plant-based protein

FEATURES

SUMFLOWER SEEDS

(O ]

M fSweet

IS ——

- pE—g@ -t

HyleliSweet

W

>

({Norg)

[ |

Y

|

Discover all flavors | €

MNorSweet”

64 Loveit! &4 Superb! 84 Good product! 84 Highly recommend!

BOGACTWO SKLADNIKOW i p fror s ery . ol . W WWE

Malwina F. ' % I . o " MCT POWDER ESPRESSO POWDER
Patcharaphan S.

Vigdis H.

9 REMARKABLY GOOD FLAVOURS
—TRY THEM ALL

NorSweet” = i ' i i

Pacras 0BG Pachss Chedéar & Onisa. Pachas ChHlifse Pachaos boptmaris

.

$4.99

/ * '._ $4,90 $400
From Norway with love [ R

BREAKFAST FOR A N A & =
MORE ENERGIZED DAY é\;\\" £ g B B

In Norway, we like to start our morning right with

[Tpre

nutrients we can rely on. One of the most popular

breakfast ideas is an oatmeal known as havregrgt. N o rSwe et

It's typically served with a pinch of regular sugar.

We've changed the formula and made it smar / WEBSITE - PRODUCT PAGES

for a healthier life. Try for yourself!




NorSweet
27 lipca - &

Cook. go jogging. or just relax with the sweetest song of all time. Happy

norsweet Wyslij wiadomosé Monday!
U2 - Sweetest Thing NorSweet
hitps.//zcu.io/el ] 18 lipca - ©

MNorSweet

We are changing the future of smart food. Have you followed our posts closely and collecied all the letters? That's

From Norway with love no awesomel! They create a 20% discount code that you'll be able to use in our

www.norsweet.com g \ store in no time.

Let's begin the life-changing experiencel

B POSTY

O 1

Eb L ubie to! [:] Komentarz &> Udostepnij

NorSweet
16 czerweca - &

We are changing the future of smart food. Stay tuned for more

g’y Lubie to! (J Komentarz & Udostepnij

NorSweet
/ SOCIAL MEDIA




FINANCE & INSURANCE

LINK4

Comprehensive brand service for the
leader of the insurance industry

CLIENT

Link4

SCOPE OF WORK:
/ Key Visual

/ Infographics

/ lllustrations

/ Pictograms

/ Desk calendar

/ BTL materials

/ Animations

/ Christmas card

CHALLENGE

LINK4 is a pioneer and leader of direct insurance in
Poland. They are also a laureate of many awards and
distinctions in the finance and insurance industry. We
started our constant cooperation when the client came
to us with a brief that assumed the creation of a fresh,
creative Key Visual for OWU LINK4 Mama. Satisfaction
with the project prepared by us turned into a constant
and comprehensive service for the brand in terms of
both BTL and digital materials.

SOLUTION

A deep understanding of the brand’s mission, its
communication strategy and insurance market has
enabled us to ideally find the answer to the client’s
needs by preparing a wide variety of materials as part
of ongoing cooperation with LINK4.

OUTCOME

The materials we created perfectly reflect the essence
of the LINK4 offer and present its most important
elements in a coherent and attractive way. They made
it possible to achieve the goals set in the client’s sales

plans and ensure brand recognition and awareness.

SEE FULL LINK4 - CASE STUDY »

/ BRAND DESIGN
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/ BRAND DESIGN / OWU AUTO CASCO
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LINK4 &

L1 KR s

1 lutego o 10:00 -

Ekstrema codziennosci... Znamy je az za dobrze & Mamy dla
Ciebie propozycje, co do ktorej korzysci nie ma zadnych
watpliwosci. Do kazdej oferty ubezpieczenia domu i mieszkania,
doktadamy pakiet Assistance Domowy. Po co? Ano po to, zebys
nie musiat sie niczym martwi¢. Wchodzisz w to? @

Q PAKIET ASSISTANCE DOMOWY

WIZYTA

lekarza, transport
do szpitala lub
dostawa lekéw

. POBYT

| w hotelu wraz
Z transportem

L | NKEY

OCHRONA

pozostawionego
mienia
lub jego
transport

A }, g\\(?/
POMOC@ AN \Cﬁ
hydraulika, - ) ' (:“* JuLs
elektryka gt _ )
i innych OPIEKA
fachowcow nad dzie¢mi
i zwierzetami
Ou® 21s 198 komentarzy 7387 udostepnien

Q PAKIET ASSISTANCE DOMOWY

WIZYTA

lekarza, transport e
do szpitala lub
dostawa lekow O

C POBYT

E-- w hotelu wraz
Z transportem

hydraulika,
elektryka

i innych
fachowcdéw

LINK4

/ BRAND DESIGN / SOCIAL MEDIA POSTS

L | INKEY

OCHRONA

pozostawionego
mienia

lub jego
transport

OPEKA

nad dzieé¢mi
i zwierzetami

1



LINK4 &

[

1 lutego o 10:00 -

LL N ]

Nie samym sprzgtaniem cztowiek zyje, dlatego dzis mieszamy je
z odrobing zabawy K To tamigtéwka nie tylko dla mtodszych, ale
takze starszych - czy potrafisz dopasowac zabawke do
odpowiedniego konturu?

3,2, 1... Start!

L INKES
maamnav

X%

OuP 21ys. 198 komentarzy 787 udostepnien

=

LINK4

/ BRAND DESIGN / SOCIAL MEDIA POSTS
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BOoD <

LINK4 Mama L/INKEY
MuANNUA/

mama 12 stycznia - Q

Mamo, nie martw sie. Nie zastgpimy Cie w trosce, ale mozemy
pomoc w dbaniu o Twoich najblizszych. Dowiedz sie wiecej o
naszej ofercie jednorazowej wyptaty 5000 zt w przypadku

zachorowania dziecka na COVID-19. .ﬁ;

L INKE]
manav

¥

DODATKOWA

OCHRONA
TWO3JEGO DZIECKA

Qu® 21us 198 komentarzy /787 udostepnien

LINK4
/ BRAND DESIGN / SOCIAL MEDIA POSTS
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CONSUMER GOODS

Charlie’s Pie Shop

Branding, website, and packaging design
for a restaurant brand with savory pies from
New Zealand

CLIENT CHALLENGE
Moa Company Charlie'sPie Shopisthefirstlocale in Krakowin whichyou cantry original
and one-of-a-kind meat pies prepared according to a traditional recipe
SCOPE OF WORK: brought directly from New Zealand. Our client is a professional chef
with 17 years of experience working in the best kitchens in the world
Brand workshops _ _ _
who decided to launch a specialty from his home country. Thanks to
Strategic direction a successful previous partnership for his burger joint Moaburger, he
commissioned us to create a modern and friendly fast-casual brand.
Logotype
Branding SOLUTION
Together with the client, we conducted strategic workshops to find
Website - graphic design e _
e : out more about his vision for the brand. We were curious about the
roject Implementation
Y . history behind the specialty - it's a novelty on the Polish market. Thanks
Packaging to the information we gathered, we were able to establish a target
: _ audience for the future restaurant and determine the appropriate
Print materials - posters, o - . . _
: USP. After specifying the strategic direction and crafting the creative
Qs
. concept, we started to work on the logotype and the entire branding.
Photo session While working on the website design for the new restaurant, we were
simultaneously preparing the concept and design of the packaging.
Inspired by the design of the client’s native country, we decided on

lightness and modernity.

CHARLIE’S PIE SHOP

/ BRAND DESIGN / WEB DESIGN



Charlie’s Pie Shop

/ BRAND DESIGN / WEB DESIGN

—PIE & GO —

OUTCOME

The fruit of our labor is a fresh and modern brand image - like the New
Zealand cakes of Charlie’s Pie Shop itself. Thanks to the branding and
materials prepared by us, the restaurant has achieved great success
in Krakow and has been met with an enthusiastic reception amongst
lovers of original and exotic culinary tastes in the spirit of fast-casual.

1



Charlie’s Pie Shop

/ BRAND DESIGN / WEB DESIGN
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ryst nek ciasta

S —PIE &8 GO —
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—PIE & GO—

Charlie’s Pie Shop

/ BRAND DESIGN / WEB DESIGN




WE
WELCOME

MEAT-LOVERS,

VEGETARIANS )
AND VEGANS KRAKOW
UL. MIKOLAJSKA 8

Charlie’s Pie Shop

/ BRAND DESIGN / WEB DESIGN
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WE
WELCOME

MEAT-LOVERS,
VEGETARIANS
& VEGANS

KRAKOW
UL. MIKOLAJSKA 8
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=FIE & GO =

Nowozelandzkie,
wytrawne ciasta
w Krakowie

Charlle's Ples Shop bo Jedyne w swolmn rodzaju
rrlejsce w Krakowle. Zapraszamy Cle do
podrddy kullmarne] do Mowe] Zelandll, dziek
praepysErym, nadziswanym pajom [ang. pie)

na ciepba.

Charlie’s Pies?

Klasyrrna i jedyna w swnim rodraju noworalandrka recapiura w polacmaniu
Z prawdd zhaymn zamBowanlem do kechnl sprawlala. te kazdy nasz pal @ng. plel

m niczapamniane kulinarne daznanie.

Delikatne

Eruche clasto

UL. MIKOLATSHA 9, KERA KOS FPON 508 500 - T8:00

R

MNadzieme
E HOIMpenEyC | swileZych

b el | e

Charlie’s Pie Shop
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Nowozelandzkie,
wytrawne ciasta
w Krakowie

Charlie’s Pies Shop to pierwsze i jedyne w
swnlm rodzaju misjsos Ra mapie Kakowa. Te
wiasniae tutaj choemy zaprosic Cie do
wijatkovwes] podraly kulinarmej ad do dalakie
Mowe] Zelandil. dzieki praepysznym.

nadziawanym pajom lang. piel na ciapdo,

Co kryja w sobie
Charlie’s Pies?

Klasyczna i jedyna w swoim rodzaju
nowozelandzka receptura w pofaczeniu
2 prawed zhwym zambowariermn do kuchnl

sprawiaja, o Raddy nasz paj lang. pla),

o niszapomnians kulinarms doznanis.

Delikatne. kruche Pyszne nadzienis
ciasto, kidne po # mormporycii
ugryzleniu rozplywa naturalnych

sigp ww Uskach i swindwch skfadnikows

Tradycja wleloletnle
doswiadcrania
I mifes do pleczenla

RAOLE N

Steak & Ale
Madzienie: misso woiore: X E’:
cehuta crosnck, olof roslinemy, FE J

Maka PETENnA, Chemine s

e il

Steak & Ale

Madzisnis: milgso wohoam
cetrila crosnek, e roslinmy

rgka pazenna. cEmre plao.

ROZWIH
steak & A
HMadzienie: migso wotowse

A dTiemie: mi 4 l,-;-‘;-
cobils crosnek, olef relinmy ¥ J }

MEkA PETENNA. Clemrs phwn

FECU TN

Steak & Ale
Madzisnia; migen wohoam

cebrgla Crosneh, ols rodlinm

maka pesenna. clEmre plwo.

ROTWiN

Sleak & Ale
Madzienie: mikgso worboss -
cebisla crosnek, e rodlinay,

kA PESnra. e piwo.

Lok e

Steak & Ale
Madzienie; misso aafosge

cetula. coosnel, oleg roslinany.

Pk PETONNA, CRETInG W

Steak & Ale
e e TiEmie; ke Wi pm-

cebuila Crosneh, olef roslinay.

gk [PSenrd, CRETTINE [HWOL

Rl WIS

Madzienis: miesn weotoess.
cohula. coosnok, olof roslinmy,

Pk [ETanna, CReming s

e i

Steak & Ale
Madzienie: maso s, v

el
cebuia coosneh slef rosliny, J

miaka PErEnna, Cicmine piwo
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r Aansted Pumpbin
Dinach & Coats Choese

Charlie’s Pie Shop
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TECHNOLOGY

Cirrus

Increased conversion in high definition! Website and
campaign for a leading American manufacturer of
solutions for commercial LED displays

CLIENT

Cirrus Systems, Inc.
SCOPE OF WORK
/ UX/Ul audit

/ UX workshops

/ UX/Ul & Development of
Landing page and website

/ Banners for Google

Display Network campaign

/ Copywriting for Google
Search Ads campaign

SEE WEBSITE

Cirrus is an LED displays manufacturer with headquarters in Portsmouth, NH in the
USA, operating throughout the United States and Canada.The solutions offered by
Cirrus are much more than outdoor LED screens. The competitive advantage of the
solutions proposed by Cirrus is really considerable. Thanks to the ultra-high resolution,

they present the values of the advertised products and services in detail.

CHALLENGE

Our client turned to us with a question of solutions connected to supporting the lead
generation process. This was related to the transformation of the Cirrus business model.
After the initial exploration audit however, we identified that their website was unable
to present their products and competitive advantage in an engaging way for the target

group.

SOLUTION

So we started with an audit of the client’s old website with focus on strategic elements,
including personach, target group, in order to better respond to customer needs
and their decision-making process. That is why we implemented a calculator which,
taking into account a number of parameters, made it possible to estimate the return on

investment for Cirrus customers.

Cirrus Led

/ WEB DESIGN

o CIRRUS -

High quality, high
resolution LED
Displays without the
high cost

ynaw hEt k poui besl pay bess and

+ | Read more

™ | Contact with us

How can we help you?

Ultra-high resalution
makes your producks
and services stand
ouk

Incredibky
lightwelght, modular
SCreen syshem is casy

to nstall and expand

Inrsdvabive and
reliable sodid-state
technobogy with ne
masing parks for
excantional
performance and
loregesity

Includes ScreenHulb,
B pew Ful cloud

safbeare that creabes
content and monibors

your desplay’s health


https://www.funktional.net/work/cirrus-led/
https://cirrusled.com/

High Resdubion Generabes a Skro £ Rl

Lower resolution displays cannot
effectively show today's rich content

wling & kb of money o fisglasy i ool prodluce b of Morer-re 1 HMAGES Qs ake s ant by Ines

Wi rabe & highe-rasalutian dsplay e ouws = with Zx=50 e plaels of Eraditic LED displatys and an e 10 g0

jevareg area - delsers the superice coninend chat

LI5l

Select your industry

Dynamic cloud-based
software for digital
displays

ALl ol e Transparts

Trusted by some of
the Best Brands in
the World

Digital and LED sian software doesn't gek any easier than this

How does ScreenHub work?

= o =i

e ”:: . Install and configure Create and design Set up schedules and
g'[;'lrr. E:QEI‘ ll:; I. r':;_: EE?ESE .ff"ff-'.'.'t?! Co software content playlists
sitiv impackse @ BN 49 Perl00DExposu
. S0 easy you can setitu straight Forward amd T e dependabde playhe
I:!'I{}Ur buslness woursell or our suppart bea Ikt e nterface 3ones v waiem plays 24 h 3 @ day,
lveays available if yo 1 eate appealing content 165 days a vear
i i ur ang J L #ant 3 helping hand WsE minute

s ey Cirrus Led
ittt kol ' / WEB DESIGN

OUTCOME

Thanks to the new website, Cirrus was able to start
planning its lead generation activities, which now had
a much better chance of a satisfactory conversion rate,
presenting the brand’s products and services in full
splendor. We also supported GDN and Google Search
Ads campaigns, which allowed us to increase sales in
the difficult times of the global crisis.

1I



In the heart of New
Hampshire, in
Portsmouth. Hello!

Hardware Integration

An added ScreenHub bonus that helps monitor your display's
health and alerts you when it needs some TLC

How wie work

Connectivity Real-time Controls C | !
Know iF your display Iast power of Aubtomatically debeck &lectrical Auto-map, cutirestore power, and
internet conmnection at any point temperature, ar panel outage issues retepot your display all From within wou
throughaut the day with your display every time you log i hardware dashbaard in ScreenHub Cirrus i made up of & pagsionate group of people building we skrive bo deliver high quality and dependabile screens
b0 LT BCCOLNE the wiorks bast on -|I-'|'|.Ir|-'li'l|| FORE rTeahe sl bl Care § Aplfel10e7) uitki ] el desig -'.I|'-.-|..r-:lni.-“.'.: PEESS
hEl i VoL ganizat an koeok (S hask wiinlle 3lWEgs sEair g hungry For new ways to Innovate and
mpirdad, Oud oore valuds includ
@ Read more
Respeck wWinning Takes Innovate Everyday Remowve Frickion Bring Passion

a Team
Innovative Think ng

A technology
company created to
serve your needs

Team

Meet our management

Cirrus leverages state-of-the-art robotics |
dellver an exceptlanally rellabde product with Maintainirg our Foces and commitment 1S a leadership beam Ehat's dedicated ba bringing owr eustomers the best value
anywhere. Our keaders belicve in transparency and accowntability, whether it's within the compamy o i the products we

offer = you can have peace of mind that we are skriving bo always deliver guality and dependabiliby

advanced solid-state bachrndlody medmnindg no
moving parts for exceptonal performance
and langevity

Innowvative Thinking

A technology
company created to
serve your needs

Cirrus Led
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Cost per month | 5 414

ower & mankhe

G i i
e amishncisbty S 15000
Met increase 5 17 434

Ineredibly lightweight, modulss Sefesn system i

eagy ko inskall and expand.
12 Manth net revenue
generated froem Cirmus LED display
£ S 211 027
= T 1_RUUS
= O - - 5 Year net revenue .ﬂ:' = -
E =, genavated Frosm Cirus LED display
- — $1055 325 _ _, -
" High quality, Wl resillill
Send us your results and we will help vou with 7 7 L
your evalution : LED ﬂ;jﬁfay_i witho
cost
— Email _
y F Jacquelin@gmal sheadeCirrus brings you more pixels than our
I::u:f:it mﬂ::b: Rt iT_«. Hyehes Z-FT:':’L competitors'screens at some of the most
health ' competitive pricing on the rmacket Look your best,

pay less, and incréase revente with the

- Send my calculations revolutionary BladeM up to 150%

- | Read more

E s rsriand, i ] e
See how Cirrus provides you
with digital signage ahead of
the competition

[N Contact with us

= Monochrome vs BladeM

= | Low Res vs Blade M

R i
Free, powerful content

management software
For any display

©

Easy-to-use

Monochrome display

298 trilklion colors and 60 I'pg ddien

LED display hes d-5x more phosls
Edge-to-edge, Full-collar pictune ar widieo
{0 BnnEcessary connecting cahles

Moduiar connection of display el

RLN LAl ¥
Check how much you can
INncCrease revenue

A Compatibility
(O 24/7 Availability

(4 Dependable

Hardware Inbegration

An added ScreenHub bonus
that helps monitor your
dienlav's b b and 3le

Cirrus Led
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COSMETICS & PHARMA B IODERMA

LABORATOIRE DERMATOLOGIQUE

Bioderma

5 year Brand Care for innovative
dermocosmetics producer

CLIENT CHALLENGE
NAOS Bioderma is a French innovative brand of dermatological
cosmetics that has placed breakthrough skin care
SCOPE OF WORK products on the market for 40 years. It has quickly
. become one of the biggest producers of pharmacy
/ Key Visuals o
cosmetics in the world
/ Editorial
SOLUTION

/ Website Design , _ _ ,
We've provided Bioderma with regular and

/ Portal Design comprehensive service since 2014, being responsible
for its brand communication in Poland.

/ Packaging

/ Sales Print Materials OUTCOME

The main benefit of long-term cooperation with the
/ Other BTL Materials o _ ,
agency is its partnership nature, a good understanding

/ Multichannel Campaign of the needs and problems of the brand, help in
achieving sales goals and saving time. Approximately

800 consistent projects, despite diversity, are carried

A e R s Aribisotians
i bl Fupin piiiins wohah

il ; : by ke b rieed
e e T ‘ = o i

out annually.

L:-:'-':lf-'.-.-'-'-"'"‘"g
A el et
el

T
Eat ] _-".__ S
e

SEE FULL BIODERMA - CASE STUDY »>

=

il == o m e

| Se—

i
i =

Bioderma
/ BRANDING / DIGITAL / MARKETING
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BIODERMA a é A B1O sfera) société

LABORATOIRE DERMATOLOGIQUE It | |‘ ‘ : U' :
L | 1 \,________,/

rll-

BIODERMA bag ) & BIOfe

LABORATOIRE DERMATOLOGIQUE
[ i [/ i i d
\ i iy 1
% 0 1 Witaj
" s Michalino !

i m WEZ UDZIAL W ZABAWIE! ZGLOS ZAKUP 5 PRODUKTOW
H

Michalino ! i odbierz 1z 3 ATODERMiIsiow

439

Atopowe zapalenie skory to choroba, ktora ma wptyw nie tylko na zycie atopika, _
E ale i catej jego rodziny. Wszyscy oni potrzebuja kompleksowej i systematycznej _ "f&‘\é AKTUALNOEC W

Kup Atoderm i odbierz 1 z 3 ATODERMiIsiow

opieki oraz rzetelne] wiedzy dotyczgcej atopowego zapalenia skory., - ;

AKTUALNOSCI %
Akcja 1 sercem o atopii ma za zadanie w sposob interdyscyplinarny wspierac ) #

W osoby chore na AZS oraz ich rodziny., * NAGRODY

NAGRODY
WIECEJ > 4 U
WIEDZA

(0

WIEDZA

GRATULACIJE!

Q W RAMACH KAMPANI PRZYGOTOWALISMY WYJATKO WYBIERZ 123
DYSKUSJA AV 4 ATODERMISIOW
DLA CIEBIE | TWOJEJ RODIZINY! ®
A U4 BIOGAME

@®
BIOGAME o
(&

La%oma

WEZ UDZIAL W NASZEJ AKCJI

i i H el Avasl iedzie Cie wspierat w wyrabianiu . Bedzie Ci przypoming z
i Zbierz catq kolekcje ATODERMisiow! i Sl ﬁptoazgk ot o e _
I»<}|||||-—-|1J| = T . = = “ \
P Bed_!e L.jl fowarzyszy hid nocy ’ wvaiez wikl ¥
— dzigki niemu wszystkie sny £ I\ y,
ﬂr'u__ | s “F i ¥ & " Jploauk ____________

O i S e i 1 l

& sq kolorowe, a poranki petne radosc
£ \
|
\
NQ‘PF &k ‘," 2 - \ Wiecej informacji na
". ATODERMIG ndiu : REGHEAbN ARG www.zsercemoatopii.pl
WIECEJ > : £

Bioderma
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COSMETICS & PHARMA

Latopic & Orsalit

Brand design for Polish Institute of
Biotechnology.

CLIENT
Biomed
SCOPE OF WORK

/ Creative concept of the

packaging of latopic line

/ Creative concept of the

packaging of orsalit line

BACKGROUND/ CHALLENGE

BIOMED Institute of Biotechnology is a company
combining modernity and tradition, offering a wide
range of medicinal products, dietary supplements,
medical wares and cosmetics for over 10 years in
Europe, Asia and Africa. The Client came to us with
a brief, which assumed the facelift of the packaging
design. Taking into consideration the brand's
environment and its activities, we decided that the
facelift alone is not enough.Together with the Client,
we decided to create a new branding for two product

lines.

SOLUTION
We have created two creative concepts for packaging
for two product lines: Latopic and Orsalit.

Latopic

Emolient

do skory atopowej,
suchej i sktonnej
do podraznien

od 1.
dnia
zZycia

i

N E = ihign-i . 1
| -': i ¥ '.".' [ A :' Y .lrl.‘:.. j
L P % (F RS "
0 TOPIC

EMULSJA
DO KAPIELl e,

Sklanin]

afnien

WEZEOn
‘cia

1 rnEtateolity
DCHILES

zawiara metabolity

Lactobacillus

BOWE 5 ™
W < %,
: o,

“Thia gyt

orsalit

| o smaku malinowym }
-.__”_

Latopic & Orsalit
/ PACKAGING DESIGN
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Smak bananowy

Orsalit - Concept 2
/ PACKAGING DESIGN
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Latopic

Emolient

do skory atopowej,
suchej i skltonne|
do podraznien

Ood 1.
dnia
zycia

-

Metabolity Lactobacillus

i

Latopic

Emollent
Lato ic do skéry atopowaj,
p suchej | skionnej
- do podraznien
- II. Emollent >
a o lc T do skdary atopowey,
suche | skbonne] ud 1.

1 do podraznies dnia
!?:la

Emolient
do skory atopowe,
suche| i sktonne;

do podraZznien ‘ \

0d 1.
dnia
Zycia

Matabolity Lactobacilius

Metabelity Lactobacillus Metabolity Lactobacillus

Latopic - Concept 1
/ PACKAGING DESIGN




LATOPIC

LATOPIC

L Emulsja Emulsja
LATO PI C do kapieli do kapieli
do skéry atopowej, do skbry atopowel,
suche] i skionnej suchej | skionne]
do podrainien do podratnieh

Emulsja
do kapieli
do skiry atopowej,

suchej | sktonnej
do podrainied

od pierwszego
dnia ycia

zawiera metabolity
Lactobacilius

od pierwszego
dnia Zycia

.......
........

'''''''
........
------

.....
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Latopic - Concept 2
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COSMETIC & PHARMA

Vis Plantis

Brand design for producer of the highest
quality cosmetics

CLIENT

Elfa Pharm sp. z 0.0.

SCOPE OF WORK

/ Master design of Atopy
line packaging

/ Master design of Betula
line packaging

/ Master design
implementation for new

Avena line products

CHALLENGE

Elfa Pharm is a Polish producer of the highest quality
cosmetics. The company offers over 500 products
combining the latest achievements of cosmetology
with the tradition of herbal medicine. The company
approached us with a request to create a creative
conceptfortwonewlinesofcosmeticproducts. Fromthe
beginning, we knew that the topic of natural cosmetics
would be a pleasant challenge, and the openness of
customers combined with the right approach would

allow us to find many interesting solutions.

SOLUTION

We prepared two creative concepts for each product
line and created the final versions of all graphic
elements along with the texts of both product lines. We
also dealt with the implementation of master design
for new products of the existing Avena cosmetic line
on the market.

OUTCOME
Thanks to our experience in creating cosmetic brands,

we have successfully introduced new cosmetic lines for
Elfa Pharm

Vis Plantis
/ PACKAGING DESIGN
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% VisPlantis

KREM EMOLIENT
NA POWIEKI

| WOKOL OCZU
do skory suchej | atopowej

EMOLIENT CREAM
FOR EYELIDS
AMD AROUMD THE EYES
for dry and atopic skin

BARRIER BODY

ATOPY SKIN

TevisPlantis

KREM EMOLEENT

MA POWIEK] | WOKDE OCZU
do skdry suchej | atopowe]

EEOLERT CREAL FOR EVELITS
AR ARSURID THE EVES
o dry el s n

"

T~ .

ATOPY SEIM |. | ATOPY SKIM

e VisPlantis

BALSAM EMULSJA
BARIEROWY DO MYCIA _Elhﬂutﬁu
DO CIAEA | RAK | WLOSOW
do skory suchej | atopowe] do skory suchej i atopowej

AMD HAWND LOTION AND HAIR WASH
for dry and atopic skin for dry and atopic skin

SeVisPlantis

EMULSION FOR BODY

ATOPY SKIN

Vis Plantis Dermo
/ PACKAGING DESIGN

e VisPlantis
SKONCENTROWANY
KREM LIPIDOWY
DO CIALA
do skory suchej i atopowej
CONCENTRATED
LIPID BODY CREAM
- e for dry and atopic skin
YaVisPlantis D
SKONCENTROWANY
KREM LIPIDOWY
 DOCIAtA =
do skory suchej i atopowej
fodtalbol o R
for dry and atopic skin
D
£ M
y." 0

ATOPY SKIN

e e S
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/isPlantis

ZEL DO HIGIENY
INTYMNEJ

delikatha formuta

xoradebu +szatwia

{| gelforintimate hygiene

oak bark + sage

eaVisPlantis

VJ: i /‘:/ pochodzenia

KREM DO CERY
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% VisPlantis
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PEELING
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btawatek + beta-glukan

filtrat $luzu slimaka
papaja + olajek kameliowy

e

moisturizing gel for face and body wash

cornflower + beta-glucan

snail secretion filtrate
papaya + camellia oil

----------------------------------------

sktadnikow

}J’X pochodzenia

naturalnego

/isPlantis

NATURALNY
OLEJEK

ODWODNIONEJ

moisturizing face cream

a 5
%/"// pochodzenia

Vis Plantis Avena
/ PACKAGING DESIGN
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REAL ESTATE

Atal

Logo and advertising materials for one of the largest
developers in Poland.

CLIENT

ATAL

SCOPE OF WORK
/ Logo

/ Set of icons

/ 3 catalogues

/ 2 booklets

e
e |

CHALLENGE

ATAL S.A. is a development company specializing in building housing
investments and commercial premises in the largest cities. One of the _
biggest developers in Poland. Our challenge was to create a completely T -

new logo for one of many investments, and also sales and advertise | -

materials for already existing projects. ATAL is one of those client, we |I
work with based on constant cooperation - according to current needs. '||I

|

Il watalr-ﬁ51ﬂﬂpr'pl oy
SOLUTION II e

Our team designed a new logo for “Przystan Jasien” investment located
in Gdansk. Final, very minimalistic project of logo, directly refers to
the location od this investment - located in the middle of green area -
nearby Jasien Lake. During the implementation of this project, we also
prepared advertising materials: 3 catalogues and 2 booklets. Each of
them required to design dedicated icons, matches the right typography
and colors reffering to the investment.

OUTCOME
All the materials, that we have prepared for the client, reflect the
strategic assumptions. Their goal was to reach the right customer, as
well as include all necessary information in the printed materials. We
did it! The consistency of materials, their transparency and minimalism
met the tastes of our client and the clients of ATAL. And this is just the
beginning of our cooperation.

Atal
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[ Centrum Uniwersir
| Biznesowe Gelanshi
| Alchemia

Przystanek PKP i SKM
Przymorze Uniwersytet

X ? O

Olivia Business
Center

¥

7atoka Gdanska
|15 min

Trojmiejski
Park
Krajobrazowy

Relaks w nadmorskim otoczeniu
Relax in a seaside setting

Slaska 12 zlokalizowana bedzie w poblizu Zatoki Gdanskiej, co stanie
sie niewatpliwie atutem tej inwestycji. W odlegtosci okoto trzech ki=
lometrow od inwestycji znajduje sig popularna, tetnigca Zyciem plaza
wraz z molo w Brzeznie. Osoby ceniace sobie aktywnosc na swiezym
powietrzu docenia réwnie? liczne tereny rekreacyjne w poblizu, mie-
dzy innymi Park Nadmorski im. Ronalda Reagana, Park Jelitkowski
a takze zabytkowy Park Oliwski.
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ENERGY

MPEC

Annual report and graphic design concepts
for a local heating company

CLIENT CHALLENGE
Miejskie Przedsigbior- MPEC is a heating company responsible for keeping the district of Krakow warm for over
stwo Energetyki Cieplnej half a century. The company is constantly developing and undertaking new challenges,
(MPEC) making use of a modernized network of heating systems. They are an advocate for
implementing environmentally friendly energy solutions and fight towards cleaner air in
SCOPE OF WORK the city. MPEC turned to Funktional for help in preparing an annual report summarizing
their activities of the previous year
/ Catalogue
/ Maps SOLUTION »
PR We wanted to display MPEC's list of statistics and achievements in an energetic way,
creating an enjoyable experience out of a complex data set. Inspired by the core of
what the company does, the theme of heat was prominently exhibited in our graphic
SEE WEBSITE designs. The colors and motifs remained visually consistent to the brand’s identity, ; ‘

but our added orange hues perfectly complemented the company’s violet-and-yellow
colored logo, leading to a dynamic and fresh final look.

We prepared the report by focusing not only on visuals, butalso ontouch. The catalogue
cover immediately warms up your fingertips thanks to its velvety soft-touch finish, giving
off a sense of warmth.

OUTCOME
Our careful consideration of visuals, graphic design and the final presentation resulted in
an annual reportthat exudes a sense of warmth and brings the company’s achievements

to life. We managed to present a multitude of information and numbers in a way that is
accessible and user-friendly, with simplified icons for improved readability and clearly
arranged charts and tables throughout.

SEE FULL MPEC - CASE STUDY ») MPEC Annual Report

/ EDITORIAL DESIGN




RAPORT
ROCZNY

2016

Najwazniejsze cele

Segmentacja dziatalnosci spotki
ustug:

Najwazniejsze cele dziafalnosci MPEC S.A. uwzgledniajg plany
rozwoju Infrastruktury miasta oraz zapewniajg dalszy rozwg) - i
ks Spotki | poprawe efektywnosci dziatania. Sg nimi:

to nowo

gicznego ciepta. N y o !

=3 y 1 L
7 > 7apewnienie kiwane-
nichkomfortu cieplnegow pomi niachoraz S ]

clepte] wody. Dziatajac na rynku

zawodny dostawy ekolo,

otrzeb

rstwa kompl wo i facho-

T

klientéw, zawsze dbajaca o jak

Poprawa parametrow Obnizenle kosztéw

eksploatacyjnych sieci ogrzewania u odbiorcow |

e L\

L‘ .J'lﬂa el -
lin >

—_— “J

Centralne Ogrzewanie

Ograniczenie emis]; Zwigkszenie sprzedazy;
; . . : i likwidacja nieefektywnych Zmiana systemu
Py Ojekty zwigzane z ekologlq ? | frodef clepfa w ramach podgrzewania wody

PONE uzytkowej

Ciepta woda bez piecyka

Modernizacja

Dlugoterminows

| 3 99 polityka ksztaltowania Inar 0
| | Cenitaryf zapewniaja wania K
Kompaktowe wezly cieptownicze | 4% PEWNdlace Wania Krakowskiej Grup

Konkurencyjnos¢ Iy

MPEC Annual Report

/ EDITORIAL DESIGN



1,89

Wentylacja Klimatyzacja

0,06

Para

\

Woda
technologiczna

Ciepla woda
bez piecyka

MPEC Annual Report

/ EDITORIAL DESIGN




MPEC Annual Report

/ EDITORIAL DESIGN

1l



INDUSTRY

Bratex

Branding for leader of high-quality roof systems

CLIENT
Bratex
SCOPE OF WORK

/ Rebranding - Logo &
Visual |dentity

/ Product Branding
/ Product Catalogs
/ Partnership Catalog

/ Branding Project Of
Delivery Car

/ BTL Materials

BACKGROUND

Bratex is a company specializing in the production and
sale of high-quality roof sheets. The company came to
us for a catalog project, but after the first collective work
was completed, we developed a steady cooperation.

SOLUTION

We have designed the entire system of signs identifying
and systematizing a wide range of products. Cohesion
and consistency prevailed - traits essential to increase
brand recognition and awareness. The system is easy to
expand upon with new products, so it is fully adaptable
to the company’s ongoing development.

OUTCOME

Our client, after previously encountering negative
experiences with branding agencies, placed very high
demands on us. The rebranding of the brand made
by us rebuilt the client’s trust in relation to branding
agencies, saved time, and resulted in an engaging long-
term cooperation. The brand is currently thriving on the

market.

SEE FULL BRATEX - CASE STUDY »>

Bratex
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PUBLIC SECTOR

ICE Catalogue

Brand Design for Congress Center.

CLIENT CHALLENGE
Krakowskie Biuro The Krakow ICE Congress Center is one of the most
Festiwalowe technically advanced institutions of this type in Europe.

The client came to us with a request to design effective
SCOPE OF WORK promotional material in which they will be able to
present their full offer to potential clients.
/ Folder
/ Technical cards SOLUTION
We have designed a multifunctional folder. Its elegant,
/ 3D visualizations _ - _
gray interior includes a catalog and seven independent
technical cards presenting the potential of every space

available for rent.

OUTCOME

The folder is a very important sales material, thus every
space is presented in an individual way, reflecting their
specification in such a way so as to interest potential
clients. Perfectly refined visuals are now a spatial
orientation system in ICE.

SEE FULL ICE KRAKOW - CASE STUDY »»

ICE Krakéow
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SERVICES & CONSULTING

Language Assessment

Strategic and UX workshops, website design and

development for a company verifying language
competences in recruitment and HR processes

CLIENT

Accent for Professionals
SCOPE OF WORK:

/ UX Workshops

/ Strategic workshops

/ Branding and illustrations
/ UX/ Ul project

/ Web design

/ Website development

/ Copywriting

/ Brand proposal

BACKGROUND

Language Assessment by Accent for Professionals is a servi-
ce created by the Accent for Professionals brand, which is
part of the Accent Group, which has been operating for over
20 years. Language Assessment offers corporations and re-
cruitment companies remote recruitment support, consisting
in verifying the language skills of job candidates and conduc-
ting language audits of employees.

SOLUTION

We have defined the strategic direction and the creative con-
cept. We focused on a transparent presentation of the offer
and benefits, as well as dedicated graphics that added light-
ness and a unique character to the project. We made a websi-
te design and implementation, UX/ Ul project, communication
concept, information architecture and dedicated illustrations.
The site has become clear, functional and encouraging to buy
the service.

SEE WEBSITE

{440y 62 136 113 - PL
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RECRLITMENT ALDITS ABQUT THE SERVICE INDUSTRIES ABQUT LIS FAD: COMTACT
S3essments

Remote language proficiency
tests for companies

Quick and effective language skills assessment
of your jab applicants or employees

tapita 5 IMIS CCIG HIRE ; [_/ Y
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Oral and written tests 100% remote, Process optimization
tailored to the needs fast and efficient and cost reduction
of your company Proopoctivn emplose benbed aven within 24 Effective amsesement of the knguage skills o
= houra from antarning s ayatam. Test apar candidatas sed amployeas - eflicien
5k ages an
“ L ey of g avallable up bo 24 hours later. competence management in youwr business
b Cne and
guidelines

Our services

Audit of employees
Language skills verification of language skills
: PRERA T e
4 0 b candl d ates Chagk the leval ol an employess languags
. skills, bath oral and written, 100% remolely.
Take advartage of our recruitment process support in 1he fonm
al remele language compelence 1e80s for candidales

Language Assessment by Accent for Professionals is a service you can rely on

Language Assessment
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https://assessments4professionals.com/?lang=en
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Kim jesteSmy?

Jestesmy firmg szkoleniowg, ktéra od
ponad 20 lat zmienia spojrzenie na nauke
jezykow u klientdw korporacyjnych. Nasza
wiedza i doswiadczenie, zdobyte podczas
wspotpracy z nimi, zaowocowata
stworzeniem ustugi weryfikacji jezykowych
w procesach rekrutacyjnych i HR, ktéra
nazwalismy Language Assessments by

Accent for Professionals.
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Profesjonalna kadra

Zespdl filologéw zdolnych precyzyjnie ocenié¢
kompetencje jezykowe w ponad 36 jezykach
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Wysoka jakos¢ wynikow

Raport z weryfikacji i ocena kompetencji sg rzetelne
i miarodajne, zgodne z kryteriami CEFR
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Skontaktuj sie z nami

Zostaw nam kontakt do Ciebie.
Odezwiemy sie do Ciebie nastepnego dnia.

— Imieg i nazwisko * <
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~— Nazwa organizacji *
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. J

po

— MNumer telefonu ]

— Wiadomos¢é

&
ﬂcent ‘ Language —

for Professionals Assessments — @
ﬂcgnt ‘ IAanguage =

Sprawdzamy kOmpeteﬂCje for Professionals ssessments —
jezykowe dla kazdego
sektora rynku

£ 4 y

’ %P .
N o¥ 2 Szukasz wsparcia
)iae . procesow rekrutac;ji?

Wypetnij formularz lub zadzwon.
Przygotujemy oferte idealnie dostsowang

do Twoich potrzeb.

lub zadzwori: (+48) 602 136 013
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Language Assesment Tool

Prosta i przejrzysta
platforma

® Mozliwa integracja z wiasnym

Zdalne testy
znajomosci jezykow
obcych dla firm

systemem rekrutacyjnym lub HR
® Wglad i kontrola procesu

® Raporty indywidualne i zbiorcze
w jednym miejscu Szybka i skuteczna ocena poziomu

umiejetnosci jezykowych Twoich

Language Assessment
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OUTCOME

Thanks to our concepts and their implementation, we
strengthened the brand image, distinguished it from
the competition and designed positive customer expe-
riences. Our work resulted in the creation of a website
ensuring the implementation of the client’s business go-
als, as well as building brand awareness as an experien-

ced, professional and committed partner.
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ﬁicenh ‘ Language &ice“t | Language ﬁicent ‘ Language ﬁcent ‘ Language

for Professionals Assessments for Professionals Assessments for Professionals Assessments for Professionals Assessments
How does the LA-Tool work? Prices:
See f If how it’s simple and user friendl ' =
ee 1or yourse ow it's simple and user friendly. —=
e 2 _ . LA Tool platform subscription =
d You can use the LA Tool as an independent tool or integrate it with your own recruitment system. Our platform —
b v B can be connected via APl with the majority of the most popular ATS and HRIS solutions on the market.
( 1 0 PLN (for start!) Max 10 tests Written task
/r X PLN / per month Above 5 Case study e.g. essay on business topic. Creating and implementing on the platform, one-time cost.
( 5 /“ Speaking Test PN | peryear IO T English, German, Spanish, French, ltalian, Polish,
0 i Russian, Dutch, Slovak, Czech, Swedish,
Verification of spoken language skills is carried out remotely via a telephone / Skype call. Qur
linguists check language proficiency. The interview scenario is adapted to the client's industry ungar!arl. Bulgrlan. Pnrtugueis:. I::'brew.] PLN /1task
Acce nt fo r Pl'OfeS S i ¢ and the position for which the candidate is being recrui 0, StomeoalL
- = -
- - - 1
Language testing in recruit fiicent | Langwigs 1 2 3 (‘.icent | Language (‘:.icent | Language
Tor Professionals Assessments for Brofessionals Assessments for Brofessionals Assessments
Trainers availabilities are  Recruiter books a Trainer conduct:
posted on the on-line phone call in a call with a candi
platform chosen language for a Case study assessment
candidate in a selected S king t
Accent for Professionals specializes in organizir time-slot peaking tesg ch, ltalian, Polish,
language assessment in the recruitme SaHiah B Rien S
For Hebrew, Danish, Finnish, Greek, Lithuanian, Norwegian, Romanian, Turkish, Estonian, Latvian, " completed by the candidate
LA TO OI : . Bulgarian, Japanese, Korean, Chinese, Arabic and other languages
. Spanish, French, talian, Polish, Ryl
Why do we offer best quality results? di
y r quality resu - . Benefits for th e c | ient: ish, Dutch, Slovak, Hungarian, Pol . Bulgarian,
o We test the specific language skills and competences tailor - ritten Test 1-10 tests monthly (from all the above languages) PLN /test * lan, Turkish, PLN / assessment of 1written task
® The assessments are performed by a team of professional ar = We approach each project individually. We will prepare . above languages) prean, Chinese, completed by the candidate
® We verify language proficiency skills in over 36 languages. account the epecific language competences used in a1 B e AL
e 100% remote: oral tests by phone call/Skype, written assignn 1 above languages)
1 2 3 . . 51100 tests monthly (from all the above languages) PLN /test *
® The test report is available in up to 24 hours. e API Integration with any
# The language assessment is based on CEFR scale (from A1t Recruiter generates login - Candidate logsinon the  Candidate comg recruitment system AeRRaaiangLagas) Above 101 tests monthly (from all the above LN/ tast *
= 2 . o for a candidate platform ABCD test /case languages) test
. ] t b
e Customer Support at every stage of the process 1all the above
* Addithonal PLN s added to EU cails
_ * Additional PLN is added to non-EU calls.
. ’ e |mproved use of the Client's office ® Recruitment process optimization:
You get full control and overview of your candidates or employees L
i space: the candidates can it only takes a few seconds to send 1
LA TOOL is an on-line platform and an integral part of lar Spea kl ng ABC D P 4
test test complete the tasks from anywhere the link/login with the test to a (4]
in the world — no need to candidate and the Client receives the
10/15 minutes telephone Single choice test (ABCD) schedule a separate test on the results within 24 hours
1 3 [+ | assessmentsdprofessionals.com
interview with the candidate Client’s premises
Aim: lexical and grammatical Siﬂg'E-ChOiCE test ABCD
accuracy assessment of the - - ¢ Environmental protection: ¢ Database of candidates with the
candidsa Aim: lexical and grammatical the tests are in electronic form history of results - individual and 50 questions, Cent axclusive, Craating snd Wnglenvantinig on the platfion, one-tne cost) *
accuracy assessment, appropriate dth - dt int thi It i I
PR ckslar, clarlty end SEackichy of SCHICIE DS NE S0 PETILIEH] AAILaNRS POl DILHLOUE Dlaee English, German, Spanish, French, italian, Polish PLN / test
the message Russian, Dutch, Czech, Swedish, Hungarian, PLN/ test
Portuguese
Slovak, Finnish, Bulgarian, Turkish, Romanian PLN / test
w, - .
Ff LA-Tool is compatible with moblle devices (tablet, smartphone etc.). It also prevents copying of the tests f;:::;onms“' s aihn, Baoeieny PLM / test
Ll content as well as being equipped with all data protection facilities, ding 1o the regulation on
personal data protection: Ustawa z dnia 29 sierpnia 1997 «. © ochronie danveh osobowych and aktéw i e e L L T A 2 LD PLN / test
—— other languages
* The test may consist of grammar, vocabulary, listening and reading part.
2 assessmentsdprofessionals com 4 assessments4professionals.com [ assessments4professionals.com

Language Assessment
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(+48) 602136013
la.contact@accent4professionals.com

Barbara Lucyna Agata

Bogustawska

Project Manager

Wiercioch-Samburska Zioto

Academic Manager Managing Partner
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o for Professlonals Assessments WSPARCIE REKRUTACJI AUDYT O UStUDZE BRANZE O NAS FAQ KONTAKT

I Jesli chcesz dowie

Strona Gléwna Ksiggowosd wylatkawy 2espoti
Zadzwon lub wyslij

dprofessionals.com Wsparcie rekrutacii Obsluga klienta

Audyt IT - H

o ) Personalizacja testu

0 ustudze Jak fo dZI

Branze Potrzeby kazdego z naszych klientéw traktujemy indywidualnie. Przed

0 nas Wypetnij form rozpoczeciem wspélpracy przeprowadzamy szczegdlowe badanie, aby jak

FAQ Skontaktujem) najlepiej pozna¢ Twoje oczekiwania i okresli¢ wytyczne weryfikacji

e bezptatng kon pracownika lub kandydata do pracy. Kladziemy nacisk na jezyk biznesowy
onta

Presensksal specyficzny dla danej branzy

Przygotujemy
t &
(l]:cent. Language AQ
for Professionals Assessments WSPARCIE REKRUTACJI AUDYT O USLUDZE BRANLE ) T —r v
“ \ .
Test ustny Test pisemny
'-'\ft.‘l;,"lkil'.:.]i:l poziomu znajomosci Do kazdego projektu podchodzimy
jezyka mawionego przeprowadzana bardzo indywidualnie. Przygotujemy
|est zdalnie poprzez rozmowe dla Cieble dedykowany test, biorac
Ra Ol’t z badan ia dOSt n do 24 h telefoniczng/Skype. Nasi lektorzy pod uwage konkretne kompetencje
p e p y sprawdzajg bieglosé w postugiwaniu jgzykowe wykorzystywane na danym
P (+48) 602 136 013 :F sie danym jezykiem Scenariusz stanowisku w pracy
Kazda pojedyncza weryfikacja kornczy sie wygenerowaniem szczegdtowego raportu. rozmowy doslosowany jest do branzy
'}CB[]", Language Masz wglad do raportéw indywidualnych i zbiorezyeh w LA Tool. klienta oraz stanowiska, na jakie
for Professionals Assessments WSPARCIE REKRUTAC.JI AUDYT O USLtUDZE BRANZE O NAS FAQ KONT/ rekrutowany jest kandydat
Raport zawiera:
_ o | 008 o | Juneen
= 5 g opis konkretnych
Jak przebiega proces weryfikacji umisjotnosl jezykowych
. . PR
um |eJ et NOSCI Jezykowyc h? zestawienie mocnych
I stabych stron vki
Zapewniamy doradztwo, dopasowujemy najlepsze rozwigzania i pomagamy na kazdym etapie projektu —— f Platforma = I—A TOO'
Znaczgcoo przyspieszamy weryfikacje kompetencji jezykowych araz utatwiamy zarzgdzanie kompetencjami b :*
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z badania kandydata filologdw testu
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NGO

Atrium

UX and Ul of an interagency digital platform devoted to collaboration
on blockchain-based projects for one of the world’s biggest and most
influential international organizations

CLIENT
UNICEF Innovation Found
SCOPE OF WORK

UX audit

UX / Ul workshops

UX / Ul of collaboration

platform and website

lllustrations

CHALLENGE

The Atrium is an interagency tool utilized within the UN for the goals of collaboration and conversation
around projects built on blockchain technology. It is a digital platform where UN employees from all around
the world can share their individual ideas and provide feedback on other blockchain projects, fostering a
community and supporting learning. UNICEF was looking for a way to improve the functionality and overall
user experience of the platform. Our agency had the challenging task of building and implementing a brand
new platform from the ground up and improving the visuals for this innovative tool. It was a complex and far-
reaching endeavor, but we knew that we could handle it.

SOLUTION

We worked in close collaboration with the client to determine which key features they would like to showcase
on their new platform. Interaction and a user experience that inspired collaboration were two factors that
were kept at top of mind when designing the new platform. After conducting UX / Ul workshops, we were
able to clearly define user flows and personas. Furthermore, we devised the illustration style of the platform’s
visual identity, as well as came up with mock-ups of the system utilizing Atomic Design Methodology so that
we could end up with a platform that would best serve the needs of the target audience.

OUTCOME

Our hard work in creating and designing a brand new platform for The Atrium proved to be successful. The
system puts learning and interaction first and foremost, relying on an intuitive and clean user experience
which encourages feedback and collaboration. It is not intimidating but makes it easy to connect with other
employees - no matter whether they have never met and are located at opposite ends of the world. The UX /
Ul solutions and graphic designs concepts we proposed led to The Atrium being an efficient and user-friendly
platform that can now fully support the needs of the target audience and help bring the innovative ideas of
UN employees to life, anywhere and anytime.

TH E ATR l U M Learn Projects Forum

Where collaboration
happens

Start your blockchain journey with The Atrium, an
interagency platform for blockchain technology,
built on blockchain, designed to support learning,
collaboration and conversation amongst the UN

community.

What's new

ssg e

Why should | join The Atrium?

ACCELERATE

Have you ever wondered
how your entity could
apply blockchain?

Are you curious to learn about different UN use
cases? Have you ever wondered how your entity
could apply blockchain? In The Atrium, learn
what projects and prototypes are being
launched within the UN system and get in direct
contact with the project owner.

Weorking on a project you'd like to share? The
Atrium is the perfect destination to share your
work and collaborate with like-minded peers.

See projects

COMMUNITY

The Atrium is built with
collaboration and
community in-mind.

The Atrium is built with collaboration and community
in-mind. To jJumpstart this collaboration, members of
The Atrium are encouraged to engage with colleagues
across the UN that are also interested in blockchain

as well as provide feedback on the platform via the

Farum section.

See forum

UNICEF Innovation - Atrium
/ COLLABORATION PLATFORM




The Atrium is a UN-wide platform,

- - bled by blockchai
Atrium Blockchain enabled by blockchain

By using The Atrium, you'll ear blockchain-based

The Atrium is hosted on a private Ethereum network. Currently, nodes are being run by
badges! Learn about the difference between

the UNDP, UNICEF, and WFP. We are looking for other organizations that would be
interested in setting up their own node, therefore, participating by increasing the

Is blockchain right for you?

blockchain and cryptocurrency, explore the

history of the technology and browse use cases

Before exploring whether blockchain is the right technology, resilience of the system. If interested, please contact

and reports focused on the use of blockchain for

have a clear understanding of the problem you are trying to blockchain@unmnovation.network social impact.

solve and the goals you are trying to achieve, Below is a set of
questions meant to help determine whether blockchain could

Start learning

be beneficial for solving a problem and achieving desired

outcomes.
. What is a blockchain node?

Start Quiz Lorem Ipsum is simply dummy text of the printing and typesetting industry. Lorem
Ipsurn has been the industry’s standard durmmy text ever since the 1500s, when an

unknown printer took a galley of type and scrambled it to make a type specimen book.
It has survived not only five centuries, but also the leap into electronic typesetting,

remaining essentially unchanged. It was popularised in the 1960s with the release of

Letraset sheets containing

<

Questions es

~ What does it mean to "run a node"? BLOCKCHAIN ESSENTIALS

Does the solution require a database? We have created an easy-to-use,

~  Why run a blockchain node? practical guide

© O

Wwill there be multiple writers updating/inputting information?
We have created an easy-to-use, practical guide

Is there a lack of trust among participants? for the UN and public sector, complete with

(]

definitions, decision-making tools and use cases,
helping you to evaluate if blockchain is the
correct tool for your next solution.

External resources

()

Is there a lack of a trusted intermediary?

Can a consistent set of rules help achieve the outcome? AR R N A A AR

(]

the industry’s standard dummy text ever since the 1500s, when an unknown printer took a galley of
type and scrambled View document (PDF, 456 KB)

(]

WIIl governing rules be consistent over time?

Is transparency of the transactions an important feature?

()

typesetting industry. Lorem Ipsum has been
the industry's standard.

via https:/frechcrunch.com/

(<]

Is an immutable, auditable record of transactions important?

Lorem Ipsum is simply dummy text of the printing and
typesetting industry. Lorem typesetting industry. Lore.. unlcef@ ——

(]

Are transactions dependent or interrelated?

Can a distributed infrastructure reduce the risk of censorship or attack?

(]

typesetting industry. Lorem Ipsum has been
the industry’s standard.

WFP
i
via https:/ftecherunch.com/ q* E
Lorem Ipsum is simply dummy text of the printing and
Hide Quiz typesetting industry. Loremn typesetting industry. Lore..

typesetting industry. Lorem Ipsum has been
Not sure how to answer these questions? Refer to the UNIN Practical Guide for more context. the industry's standard.

Build it together

via https:/techcrunch.com/

Lorern Ipsum is simply dummy text of the printing and The Atrium has been established as a

decentralised collaboration tool by the United
Nations Development Programme (UNDP),
UNICEF and the Werld Food Programme [WFP).

The Atrium has its own private, permissioned

typesetting industry. Lorem typesetting industry. Lore..

Blockchain
blockchain which any UN entity can use to

prototype. If you're interested in joining our
blockechain and running a node, reach out!

Use REMIX to learn about Background on bitcoin and blockchain 2

via https/itechcrunch.com/
contracts
Lorem Ipsum is simply dummy text of the printing and 2

via https:/fftecherunch.com/

Text that explains that nothing users do here

is saved. Lorem ipsum dolor sit amet, Cryptocurrency
consetetur sadipscing elitr, sed diam
2 . .
nonumy eirmod tempor invidunt ut labore et Backpround on: bitesln:and lockohisin 2 Join Atrium now

. X via https:itechcrunch.com/
dolore magna aliquyam erat, sed diam

voluptua. At vero eos et accusam et justo duo Lorem Ipsum is simply dummy text of the printing and (B4

dolores et ea rebum. Stet clita kasd via https:/ftecherunch.com/
gubergren, no sea

Background on bitcoin and blockchain A

via https:/ftechcrunch.com/

_m Lorem Ipsum is simply dummy text of the printing and (@

via https:/ftecherunch.com/

Contact us

Atrium
/ COLLABORATION PLATFORM




Projects Forum What's new [P

Create project

Don't worry, you can change everything later Need help?

Select project picture
Suggested size 1000px x 300px, under 10 mb

Select

Project narme

Project description

Project

Blockchain type

Public @ Permissioned

Blockchain name

Choose ~

This project doesn't contain any sensitive data and can be viewed
by non-UN users

Stage of project

Choose

Innovation categaory

Choose b

Thematic area

Contact person

I'm the contact person for this project
Contact person’s e-mail

example@atrium.com

Contact person's full name

example@atrium.com

n Cance'

Lorem |psum is simply dummy text of the
printing and typesetting industry. Lorem
Ipsum has been the industry's standard
dummy text ever since the 1500s, when an

unknown printer took a galley of type and

scrambled it to make a type specimen

Add team member

Choose collaborators that you trust

Each member needs to have an Atrium
account. Include the address associated
with their login so we can confirm them

,O Search

1 ( Add
- 3 F

Tomasz Kowalski

t.kowalski@atnumorganization.cor

My account

J Fs :
2 k Remove }

Tomasz Kowalski

t.kowalski@atniumorganization.com

2 ( Add )
4 N _ 7

Tomasz Kowalski

t.kowalski@atriumorganization

© Not listed above Invite by
email address...

Add 3 members

THE ATRIUM

THE ATRIUM

Save and preview

Project overview Required information Additional information Story Teams Updates

Project photo

Project overview

Your project can now be shared with the world. Add
more information to reach more people. You can
edit this data at any point need help?

mandatory

Required information
696/ Additional information
Go% Story

0% Team

Documents

+ Add document file

Document.pdf (564 kb)

@‘
Document.pdf (564 kb) {0
Links

Repository link

Hutp:/fatrium.com/project1234567

Project website link

\15% Manage updates it

Cancel

[ Delete project

Save and preview

Project overview Required information Additional information Story Teams Updates

Edit team

Tell people why they shloud be excited about your project
Cetspecific but be clear and be brief. need help?

Contact person

¢ Prateek Upreti %
< tkowalski@atriumorganization.com

+ Add members

1 Christina Rose Lomazzo 0}
“ i

Lhow @atriumorganization.com

Team memebers

ki &
. Iwona Tryka i
< tkowalski@atriumorganizationcom

g Patryk Liberda
" tkowalski@atriumorganization.com e

UNICEF Innovation - Atrium
/ COLLABORATION PLATFORM

Save and preview

Project Required Additional
overview information information

Ty

Project ovierview

Your project can now be shared with the world.

Add more information to reach more people, You

can edit this data at any point r

mandatory

0oy Required information

Project overview Required information

‘ @ Additional information

Edit story

Tell people why they shloud be excited about your project
Getspecific but be clear and be brief. need help?

50% Story
Talk about the project

Additional information

Lorem Ipsum is simply dummy text of the printing and typesetting
industry. Lorem Ipsum has been the industry's standard dummy text
ever since the 1500s, when an unknown printer took a galley of type
0% Team and scrambled it to make a type specimen book. It has survived not
only five centuries, but also the leap into electronic typesetting,
remaining essentially unchanged. It was popularised in the 1960s with
the release of Letraset sheets containing Lorem Ipsum passages, and
maore recently with desktop publishing software like Aldus PageMaker
including versions of Lorem Ipsum.

\25% Manage updates

Challenges

Project photo

1. Write Challenges

120/250

Documents

‘ + Add Benefits

+ Add Needs

4+ Add document file ‘

‘ + Add Section

Document.pdf (564 kb) 0]
Document.pdf (564 kb) - n ‘ e
Links

Repository link

Http://atrium.com/project1234567

Project website link

Http:/ ...

Story Teams Update

Loremn Ipsum Is simply dummy text of the
printing and typesetting industry. Lorem
Ipsum has been the industry’'s standard

dummy text ever since the 1500s, when an
unknown printer took a galley of type and

scrambled it to make a type specimen

1
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REAL ESTATE

TDJ Estate — . KTW

Communication strategy and comprehensive
support for the promotional campaign for the
new TDJ Estate business investment in Katowice

CLIENT
TDJ Estate

SCOPE OF WORK

/ Communication strategy

/

74

Key Visual

Branding & Corporate
identity

Editorial

Teaser website

Website - Concept, UX,

Ul, Interaction Design,
Dev (in collaboration

with Netizens)

Multichannel campaign

SEE WEBSITE

CHALLENGE

KTW are two modern office buildings in the very centre of
Katowice, which are two of the tallest buildings in the whole
Silesia. We have partnered with TDJ Estate to promote one of
the largest investments of the last decade in Silesia and tame
the inhabitants with the idea of a project that will completely
change the appearance of the city center.

SOLUTION

Working on brand awareness, visual identity, teaser and
website, we had a goal in front of our eyes and presented all
the advantages of the investment and the opportunities that it
opens for residents as well as the region. We have shown not
only the functional and timeless character of the building, but
also Silesia itself and the huge opportunities that this region has

for investors.

OUTCOME

The promotional campaign, revealing fragments of new objects,
turned out to be a hit. Residents welcomed the planned
investment. The communication strategy and all the materials
prepared have made it possible to achieve the intended goal,
and the unconventional approach to the website design and BTL

materials has been recognized in the international competition
CSS Design Awards

SEE FULL .KTW - CASE STUDY »>

KTW

/ WEB DESIGN

TDJ Estate -

/ BRANDING / MARKETING
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https://www.funktional.net/work/ktw/
http://ktw.com.pl
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0 BUDYNKU

Wybierz sekcje

PIETRA 20-30

PIETRA 2-8
PIETRO 1
PARTER

Pietra 9-18

DOSTEPNE POWIERZCHNIE

L

tLJ.J.J”-J.J.JJE—th_‘ y

h'TTiJTTﬂm‘ﬂJ .

1386 n?

Modut A

TDJ Estate - . KTW

/ BRANDING / WEB DESIGN

Historia .KTW to opowiesc
o dazeniu do doskonatosci

1 odnajdywaniu nowych drog

w odwaznie zmieniajacym sig
miescie.

Kompozycja dwéch budynkéw symbolicznie
honoruje nowy kierunek przemian, tworzac
swoistg brame do Strefy Kultury. Odstania
unikalny krajobraz naznaczony imponujacymi
obiektami. Rownoczesnie jest uktonem w strone

Spodka - prawdziwej ikony Gérnego Slaska.

/ MARKETING
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DOSTEPNY POTENCJAL

KTW

OPOLIA

ET R

. . 2 : — :
Katowice z sasiednimi miastami tworza najw ekszy po Warszawie

obszar inwestycyjny Gornoslasko Zaglebiowskie) Metropoli,

migjski dysponuje potencjatem porownywalnym ze stolicam

srednich krajow europejskich.

Kopenhaga Metropolia 6ZM

n
[ =)
[ 3 |
——
—

808 km*¢ — teren 1

Dsla ..|¥ Sztukhﬂlnl HE[E]ITHI’.

Zlckalizowany 45 minut jazdy samochodem od Krakowa organizm

"'j‘". 1A
- ol Fi

I w trosce o srodowisko, kazdy odnajdzie swoje miejsce.

TRANSPORT PRZEMYSL INNOWACJE MIESZKANCY

[

( POWIERZCHNIA HANDLOWA

1 72 i 8 v 4 0 3 0

Warszawa Metropolia G/M Krakow Wroctaw

Praga Dublin

h84 km* — teren LO04 km? — teren

STANDARD
WYKONCZENIA

1l

TDJ Estate - . KTW

/ BRANDING / WEB DESIGN / MARKETING



METROPOLIS
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Tel Aviv
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BUILDINE

TECHNICAL SPECIFICATION OFFICE S
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reporsingtice durisg

1 1 wales cengempliny

IRV ESTOR

TDJ Estate - KTW
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Interested?

Send us your project

description or a brief/RFP to
hello@funktional.pl

and we'll be in touch with

you soon.

~unktional

Funktional sp. z o.0.
ul. Karmelicka 52/9
31-128 Krakow, Poland

www.funktional.net

Thank you


mailto:hello%40funktional.pl?subject=Hello%20Funktional
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